


AD V I SOR S I N  L ABOR  MAR KET I N FOR MATI ON  

Years working with 

higher education 

institutions

Completed studies 

across the U.S., UK, and 

Canada

Students used Emsi’s career 

pathways tools last year

Economic impact studies 

completed

Emsi & Higher Education Institutions

15+

1.2M

1,800

3 countries



WHAT IS AN

ECONOMIC IMPACT ANALYSIS?
M easures how an event or institution affects the local  economy.

WHAT IS AN 

INVESTMENT ANALYSIS?
A comparison of the costs and benefits to determine the return on 

investment.



T O T A L  G R O S S  
R E G I O N A L  P R O D U C T  ( G R P )

T O T A L  J O B S

A V E R A G E E A R N I N G S  B Y  E D U C A T I O N  L E V E L  
A T  C A R E E R  M I D P O I N T

About the YSU Service Region

$26.4 billion

367,736



C R E D I T  S T U D E N T S  S E R V E D

E M P L O Y E E S T O T A L  P A Y R O L L / B E N E F I T S

S T U D E N T S  F R O M  O U T S I D E  
T H E  R E G I O N

T O T A L  T U I T I O N  R E V E N U E

YSU in FY 2016-17

14,946

2,073 $124.1 million

20%

$80.8 million



Operations 

Spending Impact

University payroll and other 

spending + ripple effects

A D D E D  R E G I O N A L
I N C O M E

J O B S  S U P P O R T E D  
I N  T H E  R E G I O N

or

Research payroll and other 

research spending

+ ripple effects

A D D E D  R E G I O N A L
I N C O M E

J O B S  S U P P O R T E D  
I N  T H E  R E G I O N

or

A D D E D  R E G I O N A L
I N C O M E

J O B S  S U P P O R T E D  
I N  T H E  R E G I O N

or

All results measured in income, not sales. Results are net of counterfactual scenarios

$161.3 million

2,736

$3.1 million

49

$5 million

76

Construction 

Spending Impact

University construction 

expenditures + ripple effects

Research

Spending Impact



A D D E D  R E G I O N A L
I N C O M E

J O B S  S U P P O R T E D  
I N  T H E  R E G I O N

or

A D D E D  R E G I O N A L
I N C O M E

J O B S  S U P P O R T E D  
I N  T H E  R E G I O N

All results measured in income, not sales. Results are net of counterfactual scenarios

Start-up Company 

Impact

Start-up company payroll and 

other spending 

+ ripple effects

$29.6 million

467

Student 

Spending Impact

Relocated/Retained student 

spending + ripple effects

$18.5 million

408



All results measured in income, not sales. Results are net of counterfactual scenarios

A D D E D  R E G I O N A L
I N C O M E

J O B S  S U P P O R T E D  
I N  T H E  R E G I O N

or

A D D E D  R E G I O N A L
I N C O M E

J O B S  S U P P O R T E D  
I N  T H E  R E G I O N

Visitor 

Spending Impact

Out-of-region v isitor spending 

+ ripple effects

Alumni 

Impact

Higher alumni earnings 

and increased business profit 

+ ripple effects

$705.1 million

11,900

$1.3 million

53



Total Impact

T O T A L  I N C O M E  A D D E D
I N  T H E  R E G I O N

T O T A L  J O B S  S U P P O R T E D
I N  T H E  R E G I O N

O F  R E G I O N ’ S  G R P

or

or

J O B S  I N  T H E  R E G I O N

1 out of every 23

9,605

900

1,472

3,710
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3.5%

$923.9 million

15,688



Student 

Perspective

Benefit: Higher future 

earnings

B E N E F I T / C O S T  R A T I O

R A T E  O F  R E T U R N

Future benefits are discounted to the present.

Cost: Tuition, supplies, 

opportunity cost

Taxpayer 

Perspective

Benefit: Future tax revenue, 

government sav ings

B E N E F I T / C O S T  R A T I O

R A T E  O F  R E T U R N

Cost: State and 

local funding

Social 

Perspective

Benefit: Future earnings, tax 

revenue, private sav ings

B E N E F I T / C O S T  R A T I O

R A T E  O F  R E T U R N

Cost: Student and 

all university costs

$914.9 million

$177.6 million

5.2

15.0%

$295.6 million

$54 million

5.5

10.4%

$3.8 billion

$328.3 million

11.7

N/A



Next Steps

• Send the executive summary to state and 

local legislators.

• Use social media to broadcast student 

returns to prospective students and parents.

• Share industry impacts with local business 

partners.

• Leverage impacts for proposals, grant 

writing, & strategic planning.

• Use campus fliers, newsletters, & websites to 

publish results.

• Share results with local media.

• Emsi’s Press 

Packet

• Ongoing 

presentations 

from your Emsi 

economist 

• Email/call us 

anytime

How can 

Emsi help?



Share Your Results

Combine your results 
with other institutional 

highlights to create a 

fact sheet.

Include your results in 
your periodic 

publications.

Create a web page that 
includes written highlights, 

animations, and videos.



Share Your Results

Create a press release and 
share with your state and 

local media.

Use your study to help 
secure additional funding.

Use social media to 
share your investment 

results with 

prospective students.




